
The Chief Administrator,
HUDA,Panchkula.

To

All the Administrators of HUDA.
All the Estate Officers of HUDA.
All the Superintending Engineers of HUDA.
All the Executive Engineers of HUDA.

Subject:

Memo No.Dy. ESA/HUDA/08/ tlLiC(3

Advertisement policy.

Dated: ~-X 1-<:1;

for

It has been observed that the display Advertisements/Public

notices/tender notices etc. being issued by various· field offices as well as the

different branches at HQs do not have any standardized format. Either the

advertisements do not have attractive graphics or they have too much of text,

which makes the advertisement unattractive and expensive. Therefore, an

advertisement policy has been formulated, a copy of which is enclosed for

information and necessary action.

It is requested that in future all the advts./public notices/tender

notices/EOI notices should strictly conform to the guidelines laid down in the

enclosed policy, and any lapse shall be viewed seriously.

(R.P~
Administrator (HQ),
Chief Administrator,
HUDA,Panchkula.\ot/

Endst. No. Dy. ESA/08/ &cJ q 13>-14- Dated: AO - KI - 0 ~.
A copy of the abov~ alo~g with the advt. policy is forwarded to

followingofficers/ Branch Heads o.fHUI?A(HQ)for taking necessary action.
, ~, . { ..,

1. Chief Controller of Fin.?il.ce..
2. Chief Engineer and Chief Engineer-I.
3. Chief Town Planner.
4. Secretary.
5. Legal Remembrancer/DA.
6. Sr. Architect.
7. Enforcement Officer.
8. XEN(Vig.).
9. D.T.P.(N),D.T.P.(M)Incharge Urban Branch-I & II.
10. S.M.(IT).

for
(R.P. G\q'pta, IAS)Admini~trator (HQ),
Chief Administrator,
HUDA,Panchkula

\/



Subject- Advertisement Policy.

Bac~ound

At present there is no advertisement policy applicable in the

organization .. Different offices of HUDA and different wings at the HQ
issue advertisements through the Director Public Relations from time to

time. For example, the Zonal Administrators issue advertisements for the

auction of commercial sites, nursing homes, clinics, schools, religious or

social charitable sites and petrol pump sites whereas the Executive

Engineers issue advertisements in respect of invitation of tenders and

appointment of consultants. Similarly, the Town & Country Planning

wmg Issues advertisements pertaining to flotation of new sectors,

oustees' claim, auction of prestigious sites such as five star hotels,

shopping malls etc. Sometimes, the advertisements for inviting

expression of interest for the appointment of consultants are also issued

by various wings of HQ\

It has been observed that while issuing an advertisement,

normally all the terms and conditions for the auction or allotment of sites

are mentioned in the advertisement. These details were necessary to be

provided in the advertisements earlier when HUDAdid not have its own

regularly maintained or updated website. Now, HUDA has a well

maintained and active website (soon to be converted into dynamic web

portal) with approximately 3,000 hits per day. Therefore, the standard
details or terms and conditions etc. of different advertisements are not

required to be displayed in the news papers. Rath~r, these can be made
available on the website and also in respective offices. This will not only
make our advertisements more economical but also make them attractive

by omitting the heavy text content.

Hence, in view of the background as mentioned above, the

followingguidelines are laid down for different types of advertisements:
1. Advertisement for Flotation of Sectors

a) That the advertisement should not be of more than half a page
SIZe.

b) That the advertisement should be issued in, four news-papers

out of which at least three news-papers should be on DAVP
rates.

c) That the advertisement should contain visuals, table of plots,
list of authorized banks and opening & closing dates of the

scheme.



d) That a note may be given in the advertisement that other

necessary details including various terms and conditions may
be viewed on HUDAwebsite (www.huda.gov.in).

e) That the repeat advertisement may be given depending upon

the response of the scheme. However, the size of repeat

advertisement should not be more than a quarter page.
t) That atleast one prominent achievement of HUDA must be

highlighted in the advertisement.

2. Auction of normal Commercial Sites, Nursing Homes, Clinic
Sites & School Sites

a) That the actual size of the advertisement will depend .on the

number of sites to be auctioned because the table of plots

containing sector numbers, category of sites, number & size of

sites, reserve price etc. is required to be given in the

advertisement along with the date, time & venue of auction.

However, it may be ensured that the space is not wasted

unnecessarily.

b) That the advertisement should be issued in two DAVPnews­

papers and in one of the leading dailies even, if it is charging
commercial rates.

c) That the advertisement will not contai:t:1any terms and

conditions of the registration of bidders which may be

displayed on the website of HUDA.It will be mentioned clearly

in the advertisement that only· registered bidders will be

eligible to participate in the auction for which detailed terms
and conditions can be seen on the HUDA website

(www.huda.gov.in.) or in the concemed Estate Office.

d) That the other details and terms & conditions of the allotment

of plot may also be displayed on the website of the HUDAand

it may be mentioned in the advertisement that other details

and terms and conditions of the allotment of plot can be seen

on the website of HUDA (www.huda.gov.in) or in the
concemed Estate Office.

e) That the advertisement for auction of sites must be gIven

atleast fifteen days prior to the date of auction and repeat

advertisement may be given at least three days before the date
of auction.

t) That one prominent achievement of HUDA pertaining to the

concemed zone must be highlighted in the advertisement.
3. Auction of Prestigious Com.m.ercialSites such as 3-5 Star

Hotels, Shopping Malls, Multiplexes, Commercial Towers etc.



a) That a separate advertisement shall be given for prestigious
commercial sites and it should not be merged or dubbed with
the auction .ofnormal commercial sites.

b) That the advertisement should not be of more than half a page
SIZe.

c) That the advertisement will be issued in four news-papers

having wide circulation including business papers.

d) That the advertisement should contain visuals, details of the

site, location of the site, important features of the site

including FAR, zoning parameters, height, reserve price etc.

and it should be a colored advertisement. The date, time and

venue of the auction of the site should also be highlighted in
the advertisement.

e) That the advertisement will not contain any terms and

conditions of the registration of bidders which may be

displayed on the website of HUDA. It may be mentioned

clearly in the advertisement that only the registered bidders

will be eligible to participate in the auction for which detailed

terms and .conditions may be seen on the HUDA website

(www.huda.gov.in.) or in the concerned Estate Office.

f) That the other details and terms & conditions of the allotment

of plot may 8J.sobe displayed on the website of the HUDAand

it may be mentioned dearly in the advertisement that the

details and other terms and conditions of the ,allotment of plot

can be seen on the website of HUDA(www.nuda.gov.in) or in
the concerned Estate Office.

g) That the advertisement for auction of sites must be published

atleast twenty-one days prior to the date of auction and two

repeat advertisements may be given with a gap of at least one

week from the previous advertisement. The size of the repeat

advertisement may be reduced to approximately quarter of a

page.

h) That the advertisement, if required, may be got designed,

published and released from private agency without any extra

charges, for which approval of the Government may be
obtained.

i) That one prominent achievement of HUDA must be

highlighted in the advertisement.

4. Religious, Social and Charitable Sites and Petrol Pump Sites




